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Conference Topic
We are living in times of global capitalist crisis that require rethinking the ways we
organize society, communication, the media, and our lives. The current crisis seems to a
certain degree be different compared to previous ones, among other reasons due to the
role of mediated communication and information in establishing/changing economic,
political, and social relations as well as the crisis itself. The crisis can also be seen as crisis
of what has been called consumer capitalism or informational capitalism. More precisely
it has resulted on the one hand in a hyperneoliberal intensification of neo-conservative
policies and on the other hand in the emergence of new popular movements that are
critical of the commodification of everything and demand the strengthening of society’s
commons. The second movement has in the social sciences been accompanied by a
renewed interest in critical studies, the critique and analysis of class and capitalism, and
critical political economy. The overall goal of this conference is to foster scholarly
presentations, networking, and exchange on the question of which transitions media and
communication and media sociology are undergoing in contemporary society. The
conference particularly focuses on contributions and discussions that are inspired by
sociological theories, critical studies, and various strands and traditions of the critical
study of media & society.
Questions that are covered by the presentations and discussions include, but are not
limited to:
* What is a crisis? What forms of crisis are there? How do they relate to capitalism and
communication?
* How have the media presented the crisis? Which similarities and differences in crisis
reporting are there between different media (television, press, and new media) or between
media in different countries?
* How has the crisis affected various media and cultural industries? What is the role of
changing media technology in the economic crisis? How has the media economy
changed since the start of the crisis in 2008? How have advertising investments, profits,
market values, etc developed in the media economy since the start of the crisis? How has

the global expansion of media industries been reshaped by the crisis and what is the
future of global media and news agencies? What changes can be traced in the production
of news and other media content? Are there changes in the nature of media products?
* What is the role of media and communication technologies in the financialization,
acceleration, and globalization of the capitalist economy? How can a post-crisis media
economy look like? How has advertising favoured a climate of private consumer debt?
* What are the ideological implications of the crisis for mediascapes? Which ideological
discourses do companies, CEOs, managers, or neoliberal politicians use for justifying
their interests, lay-offs, high bonuses, inequalities, etc and how are these discourses
represented by the media or in strategic company reports? How are hyper-neoliberal crisis
policy responses (“socialism for the rich and capitalism for the poor” in the form of bank
bail outs and budget cuts in areas like welfare, education, social security, health care, etc)
ideologically justified and how do the media represent such ideologies? What is the role
of finance capital in the media and cultural industries? Which hegemonic, alternative, or
contradictory interpretations and reception practices of media content that relates to the
crisis are there? Which ideologies and myths underlie the capitalist crisis?
* What is the role of media, communication, critical journalism, and alternative media in
contemporary uproars, riots, rebellions, social movements, protests, demonstrations, and
revolutions?
* How do identities and mediated identities change in times of crisis? How should one
think about the relationship of economy and culture in light of the capitalist crisis? What
is the relationship of class and identities and of politics of redistribution and recognition
today? How do we have to rethink and reshape the relation between political economy
and cultural studies in the light of capitalist crisis in order to adequately study the media
and communication?
* How is the public sphere changing in the light of the global crisis? What are
perspectives for politics, participation, and democracy today and how do these
perspectives relate to the media and communication? Is the role of media in democracy
changing? If so, how? Are media a distinct player in politics? If the established media
form an estate of power in democracy, do we today new a new estate of power? If so,
how could it look like?
* What are the causes, realities, and consequences of the commodification of the
communication commons? What are alternatives to the commodification of the
communication commons? How can one strengthen and create public media and
commons-based forms of communication? What are the relationships and differences
between the commodity logic, the gift logic, and the logic of public goods and how do
these logics shape the media?
* How do contemporary societal trends, such as integration, diversity and conflicts in
Europe and the world, transnationalism and networking, digitization, informatization,
globalization, glocalization, prosumption, neoliberalism, privatization and
commodification, migration, racism, changing gender relations, consumer and
advertising culture, warfare, terrorism, the new imperialism, surveillance, social
movement protests, global societal risks, the strengthening of right-wing extremist and
fascist movements, or the anti-corporate movement and other movements, shape media

and communication and how do media and communication in turn shape society in
times of crisis and transition?
* What are the tasks, roles, responsibilities, and identities of the sociology of media and
communication in a society that is facing deep crisis? What is the actual or potential role
of critique, ethics, struggles, counter-power, resistance, protest, civil society, and social
movements in contemporary societies and contemporary communications?
* What are the major trends that shape contemporary society and how are these trends
related to mediated communication and knowledge production? In what society do we
live? What society do we desire to have? What forms of media and communication do
we find in contemporary society? What forms of media and communication do we desire
and how must society change in order to achieve these goals?
* What are the major trends in respect to crisis, communication, and critique in Europe?
What are the major trends in respect to crisis, communication, and critique in other parts
of the world?
* How do different companies and organizations make use of different information
transmission technologies? What is the role of high speed financial flows and associated
transmission networks in the finance industry? How (in)visible are these flows?
Accomodation
Travel and accommodation support for a few PhD students will be available. This will
not cover the whole costs, but part of them. Preference will be given to PhD students,
who submit an abstract in order to give a presentation at the conference that well suits the
overall conference topic. Furthermore preference will be given to PhD students from
lower income countries (band 2 countries, see
http://www.europeansociology.org/member /). If you are a PhD student and want to
apply for travel support, then please indicate this in your abstract submission by adding
the sentence “I want to apply for travel and accommodation support”. The notifications
about travel support will be sent out together with the notifications of acceptance or
rejection of presentations.
Conference venue
Bizkaia Aretoa Auditorium
University of the Basque Country
Abandoibarra Avenue, 3
48009 Bilbao
http://www.bizkaia.ehu.es/p209-sharethm/es/
List of Accommodation Possibilities Recommended by the Local Host
Walking distance from the conference venue:
* Silken Gran Domine Bilbao
www.hoteles-silken.com/gran-hotel-domine-bilbao/
* Miró Bilbao
www.mirohotelbilbao.com/
* Meliá Bilbao

http://www.melia-bilbao.com/en/index.html
5-10 min. by Tram:
* Barceló Nervión Bilbao
http://www.barcelo.com/BarceloHotels/esES/Hotels/Spain/Bilbao/Nervion/Home.htm
* Hotel Esperia Bilbao
www.hesperia.es/Hesperia-Bilbao
* Peiti Palace Arana Bilbao
www.petitpalacearana.com/index.html
* Husa Jardines de Albia
www.hotelhusaspajardinesdealbia.com/
* Hotel Abando
www.hotelabando.com/
You can check the availability and prices on this website:
http://hotels.skyscanner.net/
Enter “Bilbao, Spain” in the field “search field”, specify the duration of the stay and then
press the search button, which brings up a list of hotels and prices.

Thursday, October 18th:
12:00-14:00 Registration
14:00-14:20 Opening and Welcome
14:20-16:00 Session 1
Session 1: Reloading Karl Marx and Marxist Media Sociology? The Role of Critical Political
Economy and Critical Theory for Understanding the Commodification of the Media, Ideology, their
Crises and their Alternatives
Chair: George Pleios
16:00-16:30 Coffee break
16:30-19:30 Session 2
Session 2: The Manipulation of the Public Sphere in Times of Crisis? The Global Crisis of
Capitalism, Neo-Liberal Ideology and the Role of the Media
Chair: Christian Fuchs
Friday, October 19th:
09:00-11:00 Session 3
Session 3: A Resisting Public Sphere in Times of Crisis? The Global Crisis of Capitalism, Protest
Movements and their Framings in the Media
Chair: Peter Golding
11:00-11:30 Coffee break
11:30-13:30 Session 4
Session 4: Politics in Times of Global Crisis: Surveillance, War, Censorship and the
Commodification of Privacy in the Context of the Internet and “Social Media”
Chair: Romina Surugiu
13:30-15:00 Lunch
15:00-17:00 Session 5
Session 5: Will Knowledge Workers of the World Unite? Knowledge Production, the Working Class
and Labour in Informational Capitalism Today
Chair: Peter Ludes
17:00-17:30 Break
17:30-19:30
Keynote Talk: Peter Golding (Northumbria University, UK):
Why a Sociologist should take Communications and Media Seriously
Conference keynote talk by Peter Golding and discussion about the status of media
sociology today and the conference topic (talk: 1 hour, discussion: 1 hour)
Chair: Christian Fuchs
Abstract
In the presentation of this paper, Peter Golding will reflect on why the study of
communications and media demands the insights and methods of sociology, and why

RN18 therefore is an appropriate network within the European Sociological Association.
He will present reflections on how such key sociological concerns as inequality, identity,
power, and change are at the heart of the questions we should be posing in addressing the
nature and role of the media as institutions and communications as a social process. The
paper will also address how far changes in the technologies of media and
communications alter, or should alter, our approach to generating research and insight in
this field.
Peter Golding is pro-vice chancellor of research & innovation at Northumbria University.
He is founder and honorary chair of ESA RN18, an editor of the European Journal of
Communication, and was Co-Chair of the European Science Foundation Programme
“Changing Media, Changing Europe”. Peter Golding’s research interests are in media
sociology generally, journalism, media political economy, social inequality, international
communications, new media, and media constructs of public and social policy. See also:
http://www.northumbria.ac.uk/sd/academic/sass/about/media/staff/profpgolding/
20:30 Joint Dinner
Saturday, October 20th:
09:00-11:00 Session 6
Session 6: €uro-Centrism or the Crisis of Europe? Communication Power in Europe and Beyond in
Times of Societal Transformations
Chair: George Pleios
11:00-11:30 Coffee break
11:30-13:30 Session 7
Session 7: Capitalist and/or Citizen Media? Capitalism, Communication and the Alternatives.
Chair: Christian Fuchs
13:30 Lunch

Overview of the Sessions
October 18
14:20-16:00
Session 1: Reloading Karl Marx and Marxist Media Sociology? The Role
of Critical Political Economy and Critical Theory for Understanding the
Commodification of the Media, Ideology, their Crises and their
Alternatives
Chair: George Pleios
Beverly Best (*) and Anouk Bélanger (#)
Ideology and Financialization
* Concordia University, Canada
# Université de Québec a Montréal, Canada
John Gullick
The Use Value of News
European Graduate School, Switzerland
Sylvain Firer-Blaess
A Critique of the Political Economy of Advertising in General and of Facebook Ads in Particular
Uppsala University, Sweden
Frederik van Gelder
Economics, Mass Media, Crisis – Reflections on the Culture Industry Today
Universität Frankfurt am Main, Germany
Arwid Lund
A New Mission for Critical Theory and Political Economy
Uppsala University, Sweden

October 18
16:30-19:30
Session 2: The Manipulation of the Public Sphere in Times of Crisis? The
Global Crisis of Capitalism, Neo-Liberal Ideology and the Role of the
Media
Chair: Christian Fuchs
Bob J. Neubauer
Dialogue, Monologue, or Something in Between? Policy Institutes as Organic Intellectuals in the
Construction of Hegemony.
Simon Fraser University, Canada
John Downey (*), Karen Williamson (#) and Peter Golding (#)
Crises of Capitalism and the Management of Dissent
*Loughbourough University, UK
#Northumbria University, UK

Mike Berry
The Media, the Public and the Banking Crisis
University of Nottingham, UK
Jianxiu Hao
Online Visual Narratives of the Euro Debt Crisis in Germany and China
Jacobs University, Germany
Diana Jacobsson
Under Notice. The Frame of Blame. Unemployment and Responsibility in the News Coverage of
the Swedish Automotive Crisis in 2010
University of Gothenburg, Sweden
Stuart Preice
Exnominate! The Mediation of Crisis and the (Mis)identification of the ‘Bourgeois’
Enemy
De Montfort University, UK
Asimina Koukou and Katharine Sarikakis
Crisis as a State of Affairs and Communicative Governance
University of Vienna, Austria
Stamatis Poulakidakos and Anastasia Veneti
Propaganda and the Presentation of the "Memorandum of Understanding" in Greek Electronic Media

University of Athens, Greece

Georgios Pleios
Civil Embedded Journalism: A Study of Mass Media’s (Im)partiality during the Greek Economic
Crisis
University of Athens, Greece

October 19th
09:00-11:00
Session 3: A Resisting Public Sphere in Times of Crisis? The Global
Crisis of Capitalism, Protest Movements and their Framings in the Media
Chair: Peter Golding
Nick Dyer-Witheford and James R. Compton
Prolegomenon to a Theory of Slump Media.
Western University, Canada
Jen Birks
Occupy LSX – Recent Departures in News Reporting of Anti-Capitalist Protest
University of Notthingham, UK
Roy Panagiotopoulou
Social Media Use in Turbulent Times: Reshaping the Public Sphere in Greece?
University of Athens, Greece
Marina Prentoulis and Lasse Thomasson

Autonomy and Hegemony in the Squares: The 2011 Protests in Greece and Spain
University of East Anglia, UK
Queen Mary, University of London, UK
Ruth Sanz Sabido
Indignados and Social Networking Sites: Defending Democracy and the Right to Protest
De Montfort University, UK
Francisco Sierra Caballero, Javier Moreno Gálvez, David Montero, Tommaso
Gravante
Internet Activism and Emerging Political Practices. A Bottom-Up Study of the ‘15M’ Movement in
Spain
University of Seville, Spain

October 19th
11:30-13:30
Session 4: Politics in Times of Global Crisis: Surveillance, War,
Censorship and the Commodification of Privacy in the Context of the
Internet and “Social Media”
Chair: Romina Surugiu
Christian Fuchs
The Political Economy and Societal Impacts of Deep Packet Inspection (DPI) Internet
Surveillance
Uppsala University, Sweden
Artur Matos Alves
Battlefield Network: Cyber-Conflict and the Crisis of the Open Internet.
Universidade Atlântica, Portugal
Thomas Allmer
Surveillance and Privacy on Social Media: Critical Perspectives and Empirical Findings
Unified Theory of Information Research Group, Austria
Sebastian Sevignani
Privacy Crisis and Alternative Social Networking Sites: Empirical Findings and Critical Reflections
Unified Theory of Information Research Group, Austria

Patrícia Dias da Silva
Does the Political Economy of YouTube affect Politics on YouTube?
Universidade de Lisboa, Portugal
Daniel Trottier
Theorizing Social Media Policing
Uppsala University, Sweden

October 19th
15:00-17:00
Session 5: Will Knowledge Workers of the World Unite? Knowledge
Production, the Working Class and Labour in Informational Capitalism
Today
Chair: Peter Ludes
Romina Surugiu
Highly Creative, Highly Educated, and Highly Exploited and Self-Exploited. Reflections on Working
Conditions of Magazine Journalists
University of Bucharest, Romania

Steen Nepper Larsen
Cognitive Capitalism and Compulsory Creativity – Critical Perspectives on Transformation of
Contemporary Society
Aarhus University, Denmark
Olivier Sarrouy
Crowdsourcing, a Social In-Formation Apparatus?
Université Rennes 2, France
Jacob Rigi
Peer to Peer (P2P) of Commons of Knowledge, and Nationalism and Multiculturalism:
Universalism, Particularism, and Singularity in the Era of Network Capitalism.
Central European University, Hungary
Jenny Wiik

Political Economy of Social Media. Why Bloggers Cannot Substitute Professional Journalism

University of Gothenburg, Sweden
Sarah T. Roberts
Wisconsin Workers Unite: The Wisconsin Union Uprising of 2011 and Twitter as a Mobilizing
Platform in Resistance
University of Illinois at Urbana-Champaign, USA

Oct 20th
09:00-11:00
Session 6: Euro-Centrism or the Crisis of Europe? Communication Power
in Europe and Beyond in Times of Societal Transformations
Chair: George Pleios
Peter Ludes
Long-Term Power Shifts or Short-Term Crises? Beyond €uro-Centrism

Jacobs University, Germany
Ernesto Abalo
The Slum-Dwellers and the Latin American Normal: The Construction of Chavistas and the
Venezuelan Opposition in Foreign News Discourse
Örebro University, Sweden
Yiannis Mylonas (*) and Panos Kompatsiaris (#)
Pathologizing Politics: Culturalist Discourses on the Greek Debt Crisis
* Lund University, Sweden
# Edinburgh University, UK

Paul Candon
Notes from a Small Island: Public Culture, Online Discourse and Representations of Ireland in
Crisis
Trinity College, University of Dublin, Ireland
Raluca Petre
The Transformation of the Locus of Valuation of Mass Cultural Objects after 1989
Ovidius University of Constanţa, Romania
Miguel A. Casado del Río, Maialen Garmendia Larrañaga, Gemma Martínez
Fernández and Estefanía Jiménez Iglesias
Social Networking Sites and Teenagers: European Context, Spanish Case. The EU Kids Online
Survey.
University of the Basque Country

Oct 20th
11:30-13:30
Session 7: Capitalist and/or Citizen Media? Capitalism, Communication
and the Alternatives.
Chair: Christian Fuchs
Anu Kantula
Performances of Power: Mediating CEOs in Soft Capitalism
University of Helsinki, Finland
Markus Ojala
Crisis Management through Self-Critique? Financial Times’ Coverage of World Economic Forums
2001–2011
University of Helsinki, Finland
José Luís Garcia (*) and Filipa Brito Subtil (#)
Transmissive Technologies, the Telegraph, the Internet, Power and Capitalism in James W.
Carey’s Thought
* Instituto Ciências Sociais, Universidade Lisboa, Portugal
# Escola Superior de Comunicação Social, Instituto Politécnico de Lisboa, Portugal
Robert Rattle
The Joneses Paradox and Hyper-Financialisation: The Role of Media and Communication
Technologies in the Acceleration of Financialisation and Globalization of the Capitalist Economy
Independent scholar; Sault College, Canada
Eleanor Roseblad
From Go-Cart to Formula 1: Schumacher and the Independent Television Production Sector in UK
Broadcast Television
University of Westminster, UK
Thomas Tufte
Citizen Media and Citizen Tactics: Constraints, Challenges and Opportunities
Roskilde University, Denmark
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A
Ernesto Abalo
The Slum-Dwellers and the Latin American Normal: The Construction of Chavistas and the
Venezuelan Opposition in Foreign News Discourse
Örebro University, Sweden
Abstract
This paper explores how difference between the polarized camps in revolutionary
Venezuela – chavistas (supporters of Hugo Chávez) and oppositional actors – is
constructed in foreign news discourse. This is done with the aim of examining how
political legitimacy in a class-based conflict in Latin America is constructed in elite print
media. The study integrates a postcolonialist approach, that emphasizes the need of
going beyond mere culturalist dichotomies, within the framework of critical discourse
analysis in order to trace and link Eurocentric discourses with those of global capitalism.
43 news articles from Dagens Nyheter (Sweden), El País (Uruguay) and the New York
Times (US) are qualitatively examined. The study shows that three discursive terrains are
important for difference construction: violence, dogmatism, and class. Through the
construction of chavistas as violent, dogmatic and belonging to the poor, the media
discourse works for delegitimizing this party. These strategies also fit well into a
Eurocentric political framework. In addition, since the Venezuelan opposition’s elite
class bias is shadowed by the construction of it as socially diverse, its class interests in the
conflict are pushed back. This in turn helps to veil the antagonistic class relations in
capitalism, and is therefore in line with the interests of capital both in Venezuela and
abroad.
Thomas Allmer
Surveillance and Privacy on Social Media: Critical Perspectives and Empirical Findings
Unified Theory of Information Research Group, Austria
Abstract
The overall aim of my talk is to present findings from a study on privacy and surveillance
on social media/social networking sites (SNS) that is based on a critical political
economy and critical theory approach. The following research questions will be
addressed: In the context of a critical approach, how can surveillance and privacy on
social media best be conceptualized? Which major advantages and disadvantages of
social networking platforms do users see? The presented results are a part of the outcome
of the three-year research project “Social Networking Sites in the Surveillance Society”
that has been funded by the Austrian Science Fund (FWF). In order to answer the
research questions, we conducted an empirical study among Austrian students. The
research methods employed are quantitative and qualitative online surveying (N= 3558).
I will analyse which role surveillance and privacy play in the context of the advantages
and disadvantages that students perceive in SNS. The discussion of the results will show
that maintaining existing relationships over spatio-temporal distances and creating new
social relationships is considered as the main advantage and the surveillance threat is
considered as the major disadvantage of SNS. The economic and political logic that
shapes the strategies of profit-oriented social networking sites produces an antagonism
between communicative opportunities and surveillance threats. This points out the
antagonistic structure of communication technologies in capitalism. In the conclusion, I
will reflect on the practical and societal implications of the study’s results and about how
counter-hegemonic power and critical awareness of online surveillance can be advanced.
Acknowledgement: The presented research was conducted in the project “Social
Networking Sites in the Surveillance Society” (http://www.sns3.uti.at), funded by the

Austrian Science Fund (FWF): project number P 22445-G17. Project co-ordination: Prof.
Christian Fuchs.

B
Mike Berry
The Media, the Public and the Banking Crisis
University of Nottingham, UK
Abstract
In early February 2009 Ed Balls, former Economic Secretary to the Treasury, suggested
that Britain was facing ‘a financial crisis more extreme and more serious than that of the
1930s’, the effects of which could last for up to 15 years (Independent 10 February 2009) .
Ball’s comments followed a six month period in which the international financial system
experienced a series of extreme shocks, which necessitated coordinated state intervention
on a global scale. According to Sir John Gieve, Deputy Governor of the Bank of
England, the British banking system came within hours of collapse prior to the
announcement of the Government bail out on 8 October 2008 (Banking Times, 23
December 2008). The turmoil in the financial markets led some to claim that we were
facing a ‘crisis of capitalism’ which required at a very least a radical rebalancing of the
British economy. But how was the crisis reported and how did this impact on public
understanding and attitudes towards finance and the management of the economy? This
paper addresses these questions via two separate studies. One involves a content analysis
of Radio’s 4 flagship news and current affairs show ‘Today’. It examines, in particular,
patterns of source access and how the crisis was framed in early stages predominately by
investment bankers and hedge fund managers- in other words the groups who had
directly caused the crash. Alternative voices, including critiques from left leaning
economists, politicians or academics were largely excluded. The second study examines
how the public have responded to the crisis and the subsequent increase in the Britain’s
national debt. This was accomplished via 18 audience studies carried out in England and
Scotland. The results reveal alarming low levels of public understanding and a tendency,
particularly amongst low income groups, to blame Britain’s financial problems on
marginalised groups such as immigrants and the unemployed.
Beverly Best (*) and Anouk Bélanger (#)
Ideology and Financialization
* Concordia University, Canada
# Université de Québec a Montréal, Canada
Abstract
The question of the modality of ideology has always been central to critical media and
communication studies. Lately, however, the language of ideology critique has fallen out
of currency; what Badiou has called “that tired-out idea of ideology” has been displaced
by theories of unmediated modalities of communication and power (biopower), nonrepresentational dynamics of affect, and methods of surface-reading. In the post-crisis age
of austerity, characterized globally by rising levels of unemployment, poverty, and acute
material inequality, certain questions appear as obvious to ask as they are unanswerable:
Will a globalized tenor of austerity be met by a popular response sufficiently forceful,
pervasive, and organized to modify its course and predictably dire outcomes? What kinds
of obstacles hinder a popular challenge to austerity, and/or to the postmodern capitalist
modality more generally? Is it possible to imagine the mobilizing of a popular vision and
desire for a fundamentally different kind of society? If these questions are timely, and I
think they are, then we are very far from being done with that “old-fashioned” question
of ideology. The objective of this paper is to argue that ideology critique has fallen from
favour at precisely the historical moment when it is needed most, as a lever of radical
social critique (in the context of media and communication studies and more widely),

and in support of a revolutionary praxis (another unfashionable category). In fact, I argue
that the present historical stage of capitalist development, referred to now generally as
financialization, constitutes not only a certain mode of production, distribution and
accumulation, but equally as much a particular mode of perception and representation,
of narrating and persuading, of collectively habituated ways of understanding,
articulating and inhabiting the social world. As such, financialization constitutes a
contemporary modality of ideology. In Capital Vol. 3, Marx anticipates the role of
finance capital in generating a more highly mediated and deeply mystified form of
commodity fetishism that he referred to as the “automatic fetish.” This second-order
fetish logic expresses a new modality of ideology in late consumer capitalism.
Jen Birks
Occupy LSX – Recent Departures in News Reporting of Anti-Capitalist Protest
University of Notthingham, UK
Abstract
The news framing of Occupy LSX was characterised by several departures from the
traditional routines and rhetoric of the reporting of dissent, including the absence of a
framing of violence and less widespread stereotyping and marginalisation from
mainstream opinion (though equally a shift instead to conflicting rights claims and
personal inauthenticity), but also in the extent of media engagement with the substance
of the protest rather than simply the protest as event. This paper will examine the media
characterisation of and engagement with the occupiers’ various critiques and objectives,
including the frequent complaint that the movement refused to be pinned down. It will
firstly briefly outline the impact of the various sources, including occupiers, on the overall
framing of the protest. Secondly it will explore the media characterisation, validation
and critique of the movement as rejectionist or reformist anti-capitalists, as representative
of ‘ordinary’ people’s anger at banking bailouts and unaccountable corporate power, as
rejecting the values of capitalism (especially ‘greed’), and so on. This will include
examination of, on the one hand, the discourses of pragmatism versus naïve idealism and
conflation of business interest with ‘the national interest’ (economic growth), but on the
other hand a surprising engagement with values of fairness, equality and ‘the common
good’. Finally, it will locate the moral and ethical discourses in the normative project of
civil society in its neo-liberal, activist and communitarian inflections.

C
Paul Candon
Notes from a Small Island: Public Culture, Online Discourse and Representations of Ireland in
Crisis
Trinity College, University of Dublin, Ireland
Abstract
Recent troubled times have provided fertile ground for a consideration of the mechanics
and trajectories of online discourse and the ways in which these reflect and reaffirm
ideologies and identities. Ireland, a small country on the European periphery, has
undergone a series of localised crises of legitimacy in its domestic institutions –
educational, religious, political, economic – all enveloped within the larger global
financial crisis. Engaging with the concept of online public sphere, and utilising the lens
of cultural sociology, with its emphasis on language, this paper provides an analysis of
content from a number of discursive platforms –specifically blogs, news sites and
discussion boards – with a focus on the self-perception of nationhood and associated
themes. It points towards a greater infiltration of the language of the market into the
discussion of public affairs online. For instance, in Ireland, we nowadays rarely find
‘citizens’; rather they are replaced by ‘taxpayers’ and ‘consumers’. The nation is
frequently framed as a corporate entity: ‘Ireland Inc.’ – an economy rather than a society
– and new language emerges to describe reformulated social classes and interest groups.
All of this occurs within an environment characterised as ‘liminal’ (Keohane and
Kuhling 2004, 2007) and where exceptionalism prevails. Using qualitative data and
critical discourse analysis, a broad understanding of ‘politics’ is deployed to examine how
discussion of everyday life reveals the political manifesting in often unexpected places.
Consideration is also given to the commodification and colonization of online spaces
themselves within what Dean (2005) frames as communicative capitalism.
Miguel A. Casado del Río, Maialen Garmendia Larrañaga, Gemma Martínez
Fernández and Estefanía Jiménez Iglesias
Social Networking Sites and Teenagers: European Context, Spanish Case. The EU Kids Online
Survey.
University of the Basque Country
Abstract
Social Networking Sites are extremely popular among European children: 38% of 9-12
year olds and 77% of 13-16 year olds have a profile, being Facebook the most employed
site. In fact, Facebook is used by one third of 9-16 year old internet users. Nevertheless,
there are some remarkable differences related to penetration, employment and regulation
of the use of SNS among European countries. Indeed, in Spain the use of SNS between
13-16 year olds (81%) is slightly wider than European average, and for the 9-12 range,
meaningfully more restricted (28%). Spain is, equally, one of the few European countries
where the use of Facebook is overcome by a local SNS, Tuenti. In this paper we explore
the differences between the European context and the Spanish case related to SNS, a
contemporary mass communication increasingly present on many societies around the
world. Self-regulation, particularities of both Facebook and Tuenti, parental restrictions,
number of contacts and policy implications are examined. This work is part of the result
of the macro-survey developed by EU Kids Online, a European Research Project funded
by EC Safer Internet Programme which studies children’s and parent’s experiences and
practices regarding risky and safer use of the internet and new online technologies across
25 European countries. Nearly 25.000 9-16 year old internet users and their parents were
interviewed using a stratified random sample, having more than 15.000 of them a profile

on a SNS.

D
Patrícia Dias da Silva
Does the Political Economy of YouTube affect Politics on YouTube?
Universidade de Lisboa, Portugal
Abstract
The strained relation between co-optation and citizen empowerment. As a backdrop for
the study of political videos and YouTube's influence in the world of politics, this paper
establishes a timeline of significant transformations and events YouTube has experienced
both as a company and as a website from 2005 to 2011. This analysis points towards a
decisive turn from stimulating user-generated content as the basis of YouTube – made
explicit by the tag line “Broadcast Yourself!” – to the strong promotion of professional
content. The online video company has endeavoured to reach out to traditional actors
from the political world, while making deals with the entertainment and advertising
industries as well as enticing YouTubers to become YouTube Partners. The latter leads
to their privileging of formats and formulas that may be more prone to “go viral.”
Moreover, the professionalisation of campaigning and political action on YouTube
brings the making of political videos closer to the realm of political marketing, rather
than to the actions of individual citizens speaking up in an alternative venue to
mainstream media. Lastly, even though YouTube claims to advocate freedom of
expression, blocking and take-down practices by governmental order have contributed to
denting the company's self-promoted image as a partner of activism and subversive
action. In brief, this presentation aims to discuss the dynamics of online processes of
commodification and co-optation, by questioning the consequences that a focus on
maximising audience and revenue by both professional and amateur video producers
may have on the role of YouTube videos in political discussion and citizen engagement.
John Downey (*), Karen Williamson (#) and Peter Golding (#)
Crises of Capitalism and the Management of Dissent
*Loughbourough University, UK
#Northumbria University, UK
Abstract
This paper is set against the backdrop of economic recession and financial crises in many
advanced industrial societies in 2008-12. It is particularly concerned with the growing
opposition to state imposed austerity as an attempt to solve these crises and with the
ways in which the media report such opposition. It argues that dissent is always
managed in part by rendering it either illegitimate or ineffective, and that this ideological
management is, to a very large extent, conducted in media reporting. To illustrate this
argument the paper takes a historical perspective, analysing the portrayal of opposition to
severe economic downturn in the UK in the 1920s and 1930s, when reporting made a
clear distinction between ‘acceptable’ and ‘unacceptable’ modes of dissent. It
demonstrates how this same distinction has been deployed in reporting of recent public
opposition to the UK government’s policies in the last three years. The paper argues that
this reaffirms the importance of the concept of ideology in studying the media, not least
in showing how the press commonly reinforces ideas naturalising orthodox neo-liberal
economics while containing or diminishing the legitimacy of radical dissent.
Nick Dyer-Witheford and James R. Compton
Prolegomenon to a Theory of Slump Media.
Western University, Canada

Abstract
The crisis whose onset was marked by the fall of Lehman Brothers in 2008 has over the
last four years passed from a meltdown of finance capital to a generalized economic
recession to an age of austerity forecast to last for a generation-- what David McNally
terms “the global slump”. News media are a crucial, constitutive but contradictory
component of this conjuncture. In a provisional attempt to theorize slump media, we
draw on the critical legacy of the Birmingham Centre for Contemporary Cultural Studies
(BCCCS), and its analysis of news media as sites of hegemonic struggle and ideological
interpellation operating within the determinate constraints of a capitalist political
economy. This indispensable foundation today, however, requires revision to take
account of factors such as a quarter century of neoliberal dominance, the intensified
globalization of media capital, the rise of digital networks, the decline of traditional
working class movements and the possible emergence of new resistances. Working
within such a theoretical perspective, we posit five moments of news media’s
involvement in the global slump: 1) as a causal contributor, via complicit financial
coverage, to the bubble economy and its implosion; 2) as a casualty of the crisis, one of
the many industries ravaged by recession; 3) as a relay for the short-lived ideological
disarray of ruling elites caused by market catastrophe (a moment typified by Newsweek’s
February 2009 “We Are All Socialists Now” cover; 4) as an agency for the restoration of
new hegemonic “common sense” legitimating private sector bailouts and public
austerity; 5) as a circuit within which challenges to this ideological construction
unexpectedly erupt, propelled by resistances such as the Occupy movement of 2011.
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Sylvain Firer-Blaess
A Critique of the Political Economy of Advertising in General and of Facebook Ads in Particular
Uppsala University, Sweden
Abstract
This paper investigates the role of advertising within the macroeconomic cycle using a
Marxian point of view, and analyses Facebook ads as apex of the advertising logic.
Critics and praises of advertising are numerous but the role and effects of advertising in
the economy at large is still mysterious and subject to debate. In the first part of my
paper, I present two antagonist Marxian paradigms that try to explain the role of
advertising in the capitalist cycle; first the “cost of transportation” paradigm, second the
“added value” paradigm. In the second part, I review the scientific literature that tests the
effectiveness of advertising. The striking result is that the scientific method is unable to
show any effectiveness, or that advertising is actually quite ineffective to modify the
behaviour of consumer. This result puts the two paradigms previously described in
jeopardy. Then I propose a new paradigm, in which advertising is a quasi-autonomous
sub-system emerging from capitalism that is not functional to it but autopoietic, and
which ideological influence targets not only consumer but the capitalists themselves. In
the third part, I try to test this hypothesis with the case of targeted advertising on
Facebook. I review the literature that tries to find efficiency to Facebook ads and find
that most of them are biased. I then propose a future research that would explore the
ideological mechanisms of Facebook advertising toward potential advertisers in the
business literature.
Christian Fuchs
The Political Economy and Societal Impacts of Deep Packet Inspection (DPI) Internet Surveillance
Uppsala University, Sweden
Abstract
In this talk, I will present results of research that focuses on the societal implications of
Deep Packet Inspection (DPI) technologies. Deep Packet Inspection (DPI) surveillance
technologies are Internet communication surveillance tools that are able to monitor the
traffic of network data that is sent over the Internet at all seven layers of the OSI
Reference Model of Internet communication, which includes the surveillance of content
data. The analysis is based on product sheets, self-descriptions, and product presentations
by 20 European security technology companies that produce and sell DPI technologies.
For each company, we have conducted a document analysis of the available files. It
focused on the four following aspects:1) Description and use of the Internet surveillance
technologies that are produced and sold. 2) The self-description of the company. 3) The
explanation of the relevance of Internet surveillance, i.e. why the company thinks it is
important that it produces and sells such technologies. 4) A documentation of what the
company says about opportunities and problems that can arise in the context of Internet
surveillance. The assessment of societal implications of DPI was based on opinions of
security industry representatives, scholars, and privacy advocates that were voiced in
white papers, tech reports, research reports, on websites, in press releases, and in news
media. The results can be summarized in the form of several impact dimensions: 1.
Potential advantages of DPI 2. Net neutrality 3. The power of Internet Service Providers
(ISPs) for undermining users’ trust 4. Potential function creep of DPI surveillance 5.
Targeted advertising 6. The surveillance of file sharers 7. Political repression and social
discrimination The conducted analysis of Deep Packet Inspection (DPI) technologies
shows that there is a variety of potential impacts of this technology on society. A general

conclusion is that for understanding new surveillance technologies, we do not only need
privacy and data protection assessments, but broader societal and ethical impact
assessments. The results show that the political economy of Internet surveillance is based
on the interconnection of profit interests of the security industry and the surveillance
interests of government institutions (police, secret service). The interconnection of state
surveillance and corporate interest must be seen in the context of the rise of neoliberal
governmentality that generalized the principles of markets, competition, the enterprise,
commodification, individual responsibility, to large realms of society. The logic of the
capitalist economy has thereby become a principle that governs the entire life and
conducts of populations and interacts with apparatuses of government such as the police
and secret services.
Acknowledgement: The presented research was conducted in the project “PACT – Public
Perception of Security and Privacy: Assessing Knowledge, Collecting Evidence,
Translating Research into Action”, funded by EU FP7 SECURITY, grant agreement no.
285635.
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José Luís Garcia (*) and Filipa Brito Subtil (#)
Transmissive Technologies, the Telegraph, the Internet, Power and Capitalism in James W.
Carey’s Thought
* Instituto Ciências Sociais, Universidade Lisboa, Portugal
# Escola Superior de Comunicação Social, Instituto Politécnico de Lisboa, Portugal
Abstract
This paper suggests that the thought of the North-American critical cultural studies'
mentor, James W. Carey, provides a relevant perspective on communication and media
studies from a critical standpoint. Having as background American social pragmatism
and progressive thinkers of the beginning of the 20th century (as Dewey, Mead, Cooley,
and Park), Carey built a perspective that brought together the political economy of
Harold A. Innis, the social criticism of David Riesman and Charles W. Mills and
incorporated Marxist topics such as commodification and socio-cultural domination. The
main goal of this paper is to explore the connection established by Carey between
modern technological communication and what he called the “transmissive model”, a
model which not only reduces the symbolic process of communication to
instrumentalization and to information delivery, but also politically converges with
capitalism as well as power, control and expansionist goals. Conceiving communication
as a process that creates symbolic and cultural systems, in which and through which
social life takes place, Carey gives equal emphasis to the incorporation processes of
communication. If symbolic forms and culture are ways of conditioning action, they are
also influenced by technological and economic materializations of symbolic systems, and
by other conditioning structures. In Carey’s view, communication is never a disembodied
force; rather, it is a set of practices in which co-exist conceptions, techniques and social
relations. These practices configure reality or, alternatively, can refute, transform and
celebrate it. Exhibiting sensitiveness favourable to the historical understanding of
communication, media and information technologies, one of the issues Carey explored
most was the history of the telegraph as an harbinger of the Internet, of its problems and
contradictions. For Carey, Internet was seen as the contemporary heir of the
communications revolution triggered by the prototype of transmission technologies,
namely the telegraph in the 19th century. In the telegraph Carey saw the prototype of
many subsequent commercial empires based on science and technology, a pioneer model
for complex business management; an example of conflict of interest for the control over
patents; an inducer of changes both in language and in structures of knowledge; and a
promoter of a futurist and utopian thought of information technologies. After a brief
approach to Carey’s communication theory, this paper focuses on his seminal essay
"Technology and ideology. The case of the telegraph", bearing in mind the prospect of
the communication revolution introduced by Internet. We maintain that this essay has
seminal relevance for critically studying the information society. Our reading of it
highlights the reach, as well as the problems, of an approach which conceives the
innovation of the telegraph as a metaphor for all innovations, announcing the modern
stage of history and determining to this day the major lines of development in modern
communication systems.
	
  
Peter Golding 	
  
Keynote Talk: Why a Sociologist should take Communications and Media Seriously
Northumbria University, UK
Abstract
In the presentation of this paper, Peter Golding will reflect on why the study of

communications and media demands the insights and methods of sociology, and why
RN18 therefore is an appropriate network within the European Sociological Association.
He will present reflections on how such key sociological concerns as inequality, identity,
power, and change are at the heart of the questions we should be posing in addressing the
nature and role of the media as institutions and communications as a social process. The
paper will also address how far changes in the technologies of media and
communications alter, or should alter, our approach to generating research and insight in
this field.
Peter Golding is pro-vice chancellor of research & innovation at Northumbria University.
He is founder and honorary chair of ESA RN18, an editor of the European Journal of
Communication, and was Co-Chair of the European Science Foundation Programme
“Changing Media, Changing Europe”. Peter Golding’s research interests are in media
sociology generally, journalism, media political economy, social inequality, international
communications, new media, and media constructs of public and social policy. See also:
http://www.northumbria.ac.uk/sd/academic/sass/about/media/staff/profpgolding/
John Gullick
The Use Value of News
European Graduate School, Switzerland
Abstract
In Marx's economics the commodity, the product produced for exchange, is considered
as the nexus of capitalist society; it breaks down into three components, non-causally
related, but hung together “dialectically”: exchange value (the price of the commodity on
the market); value (its labour value, its place in the socio-economic relations of labour);
and use value (its actual, material use in the world). I want to analyse the use value of the
news commodity, the conception of news as a social good (bearing in mind capital's own
synonym for commodities: goods), and its predominant production for exchange in the
fast-decaying news media. Through a consideration of the critical, deconstructive
practice of MediaLens.org, held up alongside a reading of use-value in Marx's
economics, I want to ask (paraphrasing soul singer Edwin Starr): “News, what is it good
for?”.

H
Jianxiu Hao

Online Visual Narratives of the Euro Debt Crisis in Germany and China
Jacobs University, Germany
Abstract

The second round of the global financial crisis since 2008 accelerated the Euro zone debt
crisis. Ordinary people lost jobs and the suicide rate rose; workers went on strike; street
violence increased. Several heads of state, like the former Italian Prime Minister
Berlusconi, had to step down. Billions of Euros have been injected to prevent a general
European financial catastrophe. International help has been called for, e.g., from China.
The online video sharing platforms of YouTube and Youku, in Germany and China
respectively, provide online spaces for the German and Chinese web users to portray the
Euro debt crisis and allow for detecting media cultural indicators of this crisis. In
particular, which culture-specific visual narratives must be distinguished for the capitalist
Eurozone vs. the Chinese combination of partial markets with communist party rule?
And which trans-cultural key visual narratives can be detected in about 37 minutes
YouTube (Germany) and 1 hour 53 minutes Youku (China) top hit videos, sampled
between April and June 2012? These online videos portray the crisis (1) in new genres,
especially parody, popular in both countries, and in order to avoid censorship in China;
(2) the major focus is on the causes of the crisis; (3) videos were uploaded mostly by
users, and some of them are user-generated; and (4) visual narratives are constructed by
the portrayals of who, what, where, when, how and why, with emphases on how and
why.

J
Diana Jacobsson
Under Notice. The Frame of Blame. Unemployment and Responsibility in the News Coverage of
the Swedish Automotive Crisis in 2010
University of Gothenburg, Sweden
Abstract
The crisis of the automotive industry in Sweden coincided with the ongoing societal
trend towards neoliberal values and the embrace of increased individualization and
commercialization. The hegemonic conception of the relationship between ambition and
success was disrupted by the fact that no matter how adaptable the employees were,
flexibility can not prevent the movement of bankruptcy. But then, who's to blame? This
paper examines the discursive constructions about unemployment in the tension between
individualization and industrial crisis and focuses on the frame of blame in the news
material. The main focus is on how the news coverage of the Swedish automotive crisis
in 2010 corresponds with ideology; in what way journalism constructs and negotiates
questions of responsibility, guilt and solutions in conjunction with the closure of Saab in
2010. Drawing on the critical theory of the Frankfurt school and the work of critical
discourse analysts (Wodak and Fairclough), the claim which underpins this study is that
societal transformations; economic and political, includes substantive elements of
ideological change with a discursive character which can be traced in news material. This
condition stresses the importance of exposing news content and due to this, articles from
two Swedish newspapers, Dagens Nyheter and Aftonbladet during one month in
connection to the closure of Saab in 2010 are analyzed with the aim to contribute to the
discussion on ideological discourses in the crisis of capitalism.

K
Anu Kantula
Performances of Power: Mediating CEOs in Soft Capitalism
University of Helsinki, Finland
Abstract
In the new capitalism, many corporate CEOs have lost their facelessness and become
heroic celebrities. The rise of the mediated CEOs is analysed with recent social theories
on the new, ‘fast’ or ‘soft’ capitalism. The new CEO performativity is part of the cultural
circuit of new capitalism. Globally dispersed, flat and flexible organizations need iconic
figures that unite the organisation and appeal to employees, investors, shareholders and
customers. In the ‘fast economy’ (Thrift 2006), performances are used to activate and
intensify emotions in their subjects. In soft capitalism management aims to create
commitment and motivation (Heelas 2002, Courpasson 2000). The paper suggests that
the media plays a central role in the management techniques of fast and soft capitalism.
Mediated performances of the CEO work as soft techniques to create passion and
commitment in their subjects. The business media acts as the main conveyor of success
stories, but also the more popular media circulates these heroic figures. More recently,
the rise of the Internet, blogs and social media has multiplied opportunities for CEOs to
create performances. At the same time the paper examines the politics of the mediatized
performances. Paternal CEOs often project facades of trust and a ‘false love’ for their
subjects. Recently, many corporate leaders have presented themselves in the vanguard of
the anti-authoritarian spirit. These well planned performancies have had political
consequences. The highly individualistic ‘hagiographic profiles’ enhance the perception
that the financial elite is worthy of its exalted status, salaries and bonuses.
Asimina Koukou and Katharine Sarikakis
Crisis as a State of Affairs and Communicative Governance
University of Vienna, Austria
Abstract
This paper explores “crisis” as a communicative construct and a means of
communicative governance with reference the European crisis. Although crises ranging
from social conflicts and wars, to economic and environmental disasters may appear in
every field of political and social life, it is significant to examine the ways in which they
are governed and the place which they occupy in public communication. We aim to
explore the ways in which multilevel crisis in Europe has been "managed" and
communicated in the European press. In particular we provide a first evaluation of the
variety of frames and discourses used in the coverage of crisis, and the actors involved in
its representation through the media. Beyond a content analysis and the exploration of
representations we are interested in investigating new vulnerabilities and processes of
othering in the discourses of Europe, integration, solidarity and animosity. We argue that
the media contribute decisively to the generation of "shock and awe" which is tightly
connected to the processes of contemporary crisis capitalism. The paper is divided into
two parts. First, we discuss the essence of the term “crisis”. Throughout history, crises
can be seen as processes produced through system contradictions that can put a whole
system into question. They are crucial moments that can lead to the reconstitution of
society, political mobilisation and the re-estate of democracy. Second, we focus on the
ways in which media reflect (on) crisis. The media is often accused for misrepresentation,
sensationalism and exaggeration of events. Our goal is to examine whether the above
facts are true, or the media really provides objectivity in crisis matters in an effort to

contribute to the resolution of the crisis.
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Steen Nepper Larsen
Cognitive Capitalism and Compulsory Creativity – Critical Perspectives on Transformation of
Contemporary Society
Aarhus University, Denmark
Abstract
What does contemporary capitalism look like and how can it be conceptualized and
criticized? Cognitive capitalism, which is a much better term than ‘information’ and/or
‘network society’, is dependant on many ‘things’, which seem to be difficult to capitalize
without striking a blow. Just to mention a few: life, air, water, ideas, love, happiness,
sunshine, passion, ethics, will, curiosity, knowledge, beauty and unpredictable and
thinking bodies – and not the least: language and communication. Capital tries to
commodify these externalities or to transform them to something that can be recognized
within an economically coded horizon. Cognitive capitalism ‘lives’ on human knowledge
and creativity but it primarily views mankind as a potential resource. When creativity
gets attuned to the needs of production, the human ability to shape something new gets
moved from the playground, the art schools and the educational institutions. Besides,
today it is not only the entrepreneur, the leader or the devoted and lonely genius inventor
who have to be creative. The expectation is that all of us have to come up with creative
solutions and ideas. Earlier creativity was conceived like an external factor. Now
creativity has moved up front where it plays the role like the first priming composition of
the feed chain in the accumulation process. In the rich and spoiled part of the Western
hemisphere it is hard to question the ‘logic’ that either we live on creativity or we die.
Can creativity be ‘rescued’ in intelletu and not the least in re?
Peter Ludes
Long-Term Power Shifts or Short-Term Crises? Beyond €uro-Centrism

Jacobs University, Germany
Abstract
How were heads of state in contrast to common people presented in Brazilian, Chinese,
German, and US Televisions? Do these trajectories indicate current power presentation
upheavals since the global financial crisis of 2008? Or do they relate more to long-term
power shifts? In order to answer these questions, Section 1 will focus on power
presentation ratios in TV news in the United States from 1949 and Germany from 1952
until 1998 and Brazilian, Chinese, German, and US TV annual reviews from 2008 to
2011. Our sample consists of more than 48 hours of TV news and 93 hours of TV annual
reviews. Detailed computer-aided content analyses indicate: A significant decrease in the
appearance of heads of state as decisive figures occurred during the last few years in the
United States and Germany, yet in China Central Television 1, the ratio of common
people to heads of state is almost 20 to 1. Taking into account visual, statistical, and
textual analyses, section 2 will focus on long-term national habitus-formations in China
and challenges for domestic power relations, which are partially due to recent televisions
and new networks as well as economic growth slowing down, the increase of ecological
problems, or the visibility of corruption scandals. Section 3 will draw some general
conclusions concerning critical communication studies beyond current issues and €urocentrism, questioning traditional understandings of crises as turning points or the
concepts of permanent or recurrent crises.
Arwid Lund

A New Mission for Critical Theory and Political Economy
Uppsala University, Sweden
Abstract
In the era of the general intellect it’s becoming urgent to address the question of how play
can act emancipating and counteract the tendency that play is increasingly used for the
exploitation of work. The traditional answer from critical theory/political economy have
been to reveal the exploitation and alienation of work under capitalism, leading to a
focus on negative traits of today’s digital prosumtion, that to a high degree combine work
with play; playbor (Scholz). This strategy is losing some of its punch when the
exploitation is made fun by processes of gamification (Zichermann 2011) and we often
don’t care about it anyway (Zizek). This paper suggests a new three folded strategy: the
play must be integrated in commons-based peer production as a counter alternative to
capitalist production, play has to be consciously applied in specific practices rather than
passively and generally, and advices from the business literature regarding gamification
could be counter-engineered to increase the productivity of peer production. Critical
theorists/Political economists could make a difference in this. Such a strategy strengthens
the commons more effectively with its proactive rather than reactive approach. We need
concrete studies of peer production, it´s relation to capitalistic activities, and how it can
be inspired by capitalism in order to co-opt it. As a contribution I present the preliminary
conclusions from my research into the commons-based peer production of Swedish
Wikipedia and its use of a weekly game to direct and stimulate the productivity.

M
Artur Matos Alves
Battlefield Network: Cyber-Conflict and the Crisis of the Open Internet.
Universidade Atlântica, Portugal
Abstract
The networked utopia of communication is being replaced by another image: that of
theInternet as a battlefield. The development of cyber weapons, for example, stems from
the drive to defend and attack strategic interests. On the one hand, recent events, such as
the Stuxnet (2010) and Flame (2012) worms and the activities of the Anonymous group,
have shown the vulnerability of the information infrastructure upon which the economic
and communication systems rely, thereby reinforcing the perceived need for cyber
defence. On the other hand, high-intensity conflict is migrating into cyberspace, under
the guise of propagandistic actions, industrial espionage, and information controls, but
also through the monitoring of communications at the global scale. The Internet is being
transformed into the locus of a permanent struggle for valuable information.
Governments and international organisms increasingly express concerns about network
safety. Accordingly, during the last decade, they have undertaken steps to increase
readiness against threats of cyber attacks on infrastructure, services, institutions, and
companies, while also establishing more aggressive control mechanisms in the name of
the protection of freedom in the online environment. This form of colonization of the
Internet by nation-states is a response to the geostrategic positioning of other state and
non-state actors undertaking criminal and espionage activities. Yet, such initiatives also
target new practices of online activism, namely hacktivism and information leaking. This
paper contends that these developments signal a new stage of the virtual world which
compromises the possibility of “net neutrality”, emphasising conflict and control over
freedom and openness.
Yiannis Mylonas (*) and Panos Kompatsiaris (#)
Pathologizing Politics: Culturalist Discourses on the Greek Debt Crisis
* Lund University, Sweden
# Edinburgh University, UK
Abstract

This presentation examines how culturalist discourses address the capitalist crisis in the
EU as a crisis concerning the failings of particular peoples’ ‘character’. Greece, the
country worst affected by the European debt crisis, has been portrayed both by
international and local economic and political elites as a problematic nation through a
culturally-oriented diagnosis. Such essentialist discourse has often been used in order to
reform the ‘defunct’ Greek identity, towards directions that neoliberal subjectivities,
based on competition, flexibility and individualism can emerge. For instance, the
branding guru Peter Economides, currently a popular media persona in Greece,
repeatedly urges the Greeks to forget their delinquent ‘Zorba-image’ for the sake of a
more creative, smart and entrepreneurial outlook that will hopefully appear more elegant
and refined to the global tourist market. By using examples from media discourse of
Greek agents of neo-liberal ideology, the presentation demonstrates a) the disciplinary
function of the capitalist crisis as identity crisis, related to social control and the
production of new, neoliberal social subjectivities and b) the alienating effect of such
discourses and the exclusions of voice and agency, particularly with regards to the
recognition of people’s struggles, the development of transnational solidarity, class
identification and the ideological/structural understanding of the particular capitalist
crisis.

N
Bob J. Neubauer
Dialogue, Monologue, or Something in Between? Policy Institutes as Organic Intellectuals in the
Construction of Hegemony.
Simon Fraser University, Canada
Abstract
With its roots in financial deregulation, rising levels of debt, and the commodification of
liability, the 2008 financial crisis can be seen as a direct result of the shift from nationalKeynesian strategies of accumulation towards a global capitalist regime of accumulation
underpinned by a transnational neoliberal bloc. As argued by William Robinson, the
emergent bloc increasingly takes the form of a Transnational State in which global elites
operate through national and international institutions to promote globalised regimes of
flexible accumulation. The paper furthers this neo-Gramscian analysis by focusing on the
role of organic intellectuals who work to produce and maintain the neoliberal ideological
front through which this bloc is rationalized. Since the 1970s, neoliberal think tanks have
increasingly played this role, disseminating neoliberal ideology throughout the
hemisphere - not only among elites but also the wider public. They have also helped
organize the emergent bloc by bringing together transnational elites through their funding
networks and directorates, both of which frequently interlock with the most powerful
government, academic and corporate institutions of the Transnational State. To illustrate
these processes, this paper uses as a case study the Inter-American Dialogue, a
transnational think tank which actively promotes hemispheric neoliberal consolidation.
In doing so, the paper analyses both the dense interlocks of elite funders and board
members which integrate the group into the transnational neoliberal project, and the
ideological tactics it’s organic intellectuals use to further hemispheric neoliberal
integration, paying particular focus on the Dialogue’s ideological output during the
current crisis.

P
Roy Panagiotopoulou
Social Media Use in Turbulent Times: Reshaping the Public Sphere in Greece?
University of Athens, Greece
Abstract
Nowadays, social media microplatforms are used by politicians and political parties
mainly as a show case of party performance and less as a dynamic tool for enhancing
political discourse and participation. In political crisis situations the importance of
political participation increases because citizens seek for new ways of information,
opinion making and participation. In the last three years Greece is facing an extremely
hard economic crisis which has turned out to become a crisis of the political system
putting social cohesion in question. The political parties lose on credibility and many ad
hoc groups of citizens or diverse political organizations try to fill this gap. They initiate
discussions and protest activities against the austerity program that hits especially the
lower and middle classes. In June 2011 a wide protest action emerged spontaneously
after a wide call via the internet and the social media microplatforms. Many citizens,
naming themselves "indignant", have called for demonstration and protest actions. They
have occupied the Syntagma square and started discussion about various economic,
political and social issues. All documentation of these discussions was uploaded to the
activist's site which became for more than one and a half month the main information
source for the majority of the online citizens surpassing traditional media. A new public
sphere seems to emerge which dominate the political discussion and place the social
media at the front of the political activism. New forms of discussion, new topics and new
ways of offline political organization emerged. The pressure of the political crisis gave to
this movement an important impetus for the whole society. This paper intends to
demonstrate the upcoming power of social media as a new way of political
communication during the recent protest actions in Greece (May-July 2011 and JanuaryFebruary 2012). Comparisons with the Spanish 'indignados' movement regarding
communication practices will be drawn. Citizen's interactive participation in blogs,
panels, etc. as well as the use of various social media platforms (e.g., facebook, twitter,
YouTube etc.) will provide the empirical evidence. Further, we will analyse the strategies
of the activists in both countries to set up a public sphere and to maintain the political
dialogue among their supporters.
Raluca Petre
The Transformation of the Locus of Valuation of Mass Cultural Objects after 1989
Ovidius University of Constanţa, Romania
Abstract
The transformation of the locus of valuation of mass cultural objects in the context of the
emergence of the market as organizing principle after 1989 is still an underexplored
phenomenon. The starting point in this analysis is the idea of the transformation of the
paradigm of the value of the mass cultural goods, in the context of passing from
communism to capitalism. The transformation was quite abrupt, from setting the value of
a cultural good according to the contribution to the official ideology, national culture or
aesthetics (Verdery, 1995; Benjamin 1969), to its market value; the new American
influence on the issue. The immediate consequence of the FTA signed by the CEE
countries with the United States at the beginning of the nineties was the redefinition of
cultural goods as merchandise. The balance was shifted from producer towards demand,
and quite abruptly so. The market is the place where offer and demand meet; that has as

prerequisite the freedom to choose and as result the 'just price' (Kołakowski 2005: 219–
220). After the fall of communism CEE countries entered in the larger picture of
deregulation in the name of the newly gained freedom. The ideas driving the opening
after the fall of communism were congruent to the classical liberal positive connotations
of a free press. Nevertheless, there has not been enough problematisation of the
redefinition of the cultural goods as merchandise and the profound mutations that this
situation entails. One of the most important misfits that I wish to discuss is the
institutional one. In Romania, for example, the institutions that are called to deal with
mass cultural goods are in the realm of culture, the French foundation of institutional
legacy, while the object, the cultural object, has migrated to the market, the economic
realm. Benjamin, Walter. Illuminations, Fontana Press: London, (1992) [1955].
Kołakowki, Leszek. Main Currents of Marxism. New York: W.W. Norton & Company
2005 [1978]. Verdery, Katherine. National Ideology under Socialism: Identity and
Cultural Politics in Ceausescu's Romania (Society and Culture in East-Central
Europe).LA: University of California Press, 1995.
Georgios Pleios
Civil Embedded Journalism: A Study of Mass Media’s (Im)partiality during the Greek Economic
Crisis
University of Athens, Greece
Abstract
The dominance of the “old media”, particularly of television, in public communication is
based on foundations which were destabilized during the recent crisis in Greece. Such
foundations have been the enlarged consumption and consumerism as ideology, the
existed social contract, the lack of democratic deficit, the common way of life of all
members of national society etc. In the process of a widespread social, political and
economic polarization drawn from economic crisis, the mass media and particularly
television appear to support vigorously the neoliberal elites and policies, leaving the
territory of social contract. In consequence the “old” mass media abandon impartiality
as a journalistic value and they are directed less or more to the practices of overt
propagandistic journalism or “civil embedded journalism”. The latter appears as a part of
the more general phenomenon of “embedded journalism” which characterizes capitalism
in crisis. Other aspects of the same phenomenon are: a) the overt interplay between
political and economic actors on one hand and journalists on the other, b) the
unconcealed adoption by journalists of views and discursive practices of neoliberal
political organizations, c) the aggressiveness/ hostility of journalists against other actors’
opposing views etc. From this perspective the paper presents the results of a comparative
empirical research of 2007 and 2012 electoral TV news of the main Greek TV channels.
The empirical research has been conducted using content and discourse analysis. All
above mentioned questions are discussed in the analysis of media coverage of crisis.
Stamatis Poulakidakos and Anastasia Veneti
Propaganda and the Presentation of the "Memorandum of Understanding" in Greek Electronic Media

University of Athens, Greece
Abstract
In a ‘fluid’ world, of increasing austerity measures in various European economies,
Greece is in the epicenter of all economic debates concerning its own future as well as the
impact on the European Union. In order for Greece to overcome its debt crisis, the Eurozone countries, the ECB and the IMF (troika) have agreed- during April 2010- on a loanscheme for Greece, conditional on the implementation of austerity measures –the so
called «Memorandum of Understanding» (MoU). The application of the Memorandum,

along with its implications, is the major content of the public discourse and of the news
bulletins in Greece. Drawing on the rich theoretical background of propaganda, the
current research aims to investigate the way Greek media presented the MoU, seeking at
the same time to examine similarities and differences in the Memorandum presentation
between different media (television, on- line press and internet sites). By applying the
rationale of media monitoring, we seek to explore whether the presentation of the
Memorandum has been conducted in a propagandistic way and its particular
characteristics. In the epicenter of our research is the journalistic and political discourse
taking place in the abovementioned media. The research is conducted in the central TV
news broadcasts of two private (ALTER, MEGA) and one public (NET) TV channels,
the online editions of mainstream center (TA NEA), center-left (ELEFTHEROTIPIA)
and center-right newspapers (KATHIMERINI), and the news web pages www.newsit.gr
and www.news247.gr. The research covers the period from the 1st of February 2010 till
the 30th of June 2010.
Stuart Preice
Exnominate! The Mediation of Crisis and the (Mis)identification of the ‘Bourgeois’
Enemy
De Montfort University, UK
Abstract
As a repository of opinionated utterance, the web is crammed with diatribes attacking the
architects of fiscal disaster: ‘those damned greedy bankers!’ (www.kitcomm), ‘selfish &
greedy people like bankers’ (www.dreammoney), and ‘greedy bankers scamming anyone
with money’ (www.dailymail.co.uk). These comments (all accessed on the same day in
April 2012), represent a fraction of the seemingly endless litany of complaint that
identifies the ‘greedy banker’ as the central player in the current phase of a much larger
(and essentially systemic) economic crisis. Note, first, that it is not always bankers per se
that seem to deserve disapprobation - it is the ‘greedy’ variant. This attempt to restrict
culpability to a small, presumably pathological section of the financial sector indicates
the shortcomings inherent in naming individuals, interest groups or cabals, as the villains
in this (mediated) drama: it may prevent the development of a more serious analysis of
the current situation, associated with the recent work of radical economists (Nitzan and
Bichler, 2009; Krippner, 2011). At the same time, however, the danger is that we simply
produce a more ‘scientific’ or dispassionate account of the crisis, in which it is only
capitalism as an abstract economic model, or neo-liberalism as its most poisonous variant
(Couldry, 2010), that is to blame. It is therefore necessary to distinguish between the
different goals and pursuits of various interest-groups: this paper, using a corpus of
mediated commentary, begins an undertaking that is both concrete and determinedly
unsentimental: to nominate the enemy, by which I mean those local forces that drive
forward, or take advantage of, a larger national or international agenda set by a classbased alliance of elite social actors.
Marina Prentoulis and Lasse Thomasson
Autonomy and Hegemony in the Squares: The 2011 Protests in Greece and Spain
University of East Anglia, UK
Queen Mary, University of London, UK
Abstract
How should we understand the recent protests in Spain and Greece, in Israel and in
London and in North America? It has been suggested by people such as Bernard
Harcourt and Toni Negri and Michael Hardt that we should interpret the protests as
leaderless, horizontal and autonomous. The demands put forward by the protesters as

well as their self-representations and the way they organise would also suggest so. In this
paper, we suggest that, while horizontality and autonomy are central to the protesters’
self-representations and to the way they have organised themselves, this is not the whole
story. With Natalie Fenton, we suggest examining the protests in terms of a distinction
between autonomy and hegemony, horizontality and verticality. However, in our
analysis of the protests, we show that the distinction should be understood as an
irresolvable tension, such that the protesters are unable to escape hegemony and
verticality. We show this through an analysis of the 2011 protest movements in Greece
and Spain, specifically the protesters’ objections to the representations of them in the
media, and the ways in which they try to organise communication in new ways, both
outwards towards the rest of society and internally as a way of organising themselves. In
this context, the use of new media and social networks is central, as is the attempt of the
Spanish protesters to create a new platform (n-1).

R
Jacob Rigi
Peer to Peer (P2P) of Commons of Knowledge, and Nationalism and Multiculturalism: Universalism,
Particularism, and Singularity in the Era of Network Capitalism.
Central European University, Hungary
Abstract

This paper argues that commons of peer to peer production and distribution of
knowledge have created a radically new meaning and practice of community that
question the logics of both nation and multi-culturalism. Community as a moral unity
has been a central trope of both nation and the constituent sub-cultures of multi-cultural
societies. Nation is an imagined community (Anderson, 1983) which is constructed on
the basis of an ideal of normative-cultural homogenization (Gellner, 1983; Anderson,
1983). Thus, those who are construed as divergent are not fully included or excluded.
Countering this logic, multi-culturalism promotes cultural diversity and the recognition
of identities which do not conform to the hegemonic culture. Furthermore, it advocates
equal cultural rights for them. However, multiculturalism runs into the following
inconsistency. It questions the nationalist ideal of homogeneity, but recognizes
particularist identities which are defined homogeneously. Contemporary identities,
whether sub-national or transnational, also, replicate the logic of nation by imagining
exclusive communities. For instance minority communities exclude not only the
members of the majority but also the members of other minorities. Like the national
identity they may legitimize internal hierarchies and exploitation. This paper attempts to
show that communities of peer to peer production which are open-ended, both
symbolically and territorially, voluntary association of singular social individuals
circumvent identity politics altogether. They are open for everyone, regardless of
identities.
Robert Rattle
The Joneses Paradox and Hyper-Financialisation: The Role of Media and Communication
Technologies in the Acceleration of Financialisation and Globalization of the Capitalist Economy
Independent scholar; Sault College, Canada
Abstract
Marked by competition, individualism, materialism and growth, markets ushered in
powerful social institutions that reflect values of control, predictability and management
through hierarchies of class structuration. Conversely, the evolution of ICTs create some
interesting challenges for the global capitalist economy through their capacities to enable
cooperation, equality and distribution of power and wealth, group associations and
belongings, the sustainability of materialism, and greatly increased complexity of social
and environmental couplings. Unlike the historical hierarchical control structures, wealth
distributions, and competitive goals that define the global capitalist economy, ICTs may
prove antithetical to capitalist growth. Yet ICTs continue to be applied to further and
accelerate the financialisation and globalization of the capitalist economy. At the crux of
the challenge is the economic structure of the capitalist economy that requires it’s
continued growth and commodification manifest through a financial system
disconnected from the physical and social world in which it intends to serve. Despite the
potential for ICTs to usher in a post-crisis media economy, prevailing institutional
mechanisms compel the continued growth of societies’ store of value, and ICTs have a
profound capacity to accelerate that growth. The Joneses Paradox is created by the
different values manifest through ICTs that both clash with and accelerate the capitalist
framework. This presentation will explore these emerging contradictions and relations,

identify important questions and suggest future research directions.
Sarah T. Roberts

Wisconsin Workers Unite: The Wisconsin Union Uprising of 2011 and Twitter as a Mobilizing
Platform in Resistance
University of Illinois at Urbana-Champaign, USA
Abstract
In 2011, the newly-elected Republican/Tea Party Governor of Wisconsin (USA)
assumed power, promising to create jobs and increase opportunity for the state’s citizens.
Without warning, only days into his administration, he unilaterally rescinded all
collective bargaining rights from unionized state employees such as teachers, correctional
officers and others, undoing 50 years of the state’s progressive labor policy. In response,
over the next month and a half, unprecedented protests ensued, growing to over 100,000
working people assembled in resistance in a city of only 250,000, occupying the state
Capitol for 17 days. As austerity measures came home to roost in the US, this
Midwestern state was thrust into the national spotlight as ground zero for American
resistance to neoliberal policies. The Wisconsin Union Uprising of 2011 was a key
progenitor of the Occupy movement, engendering transnational connections to other
uprisings around the globe. Using Twitter (hashtag: #wiunion) as a major
communications and organization tool for both internal and external publics, protestors
made connections with other austerity resistors worldwide, built solidarity for their
movement, refuted false claims by mainstream media and detractors and, critically,
mobilized local resistors in physical space/near-real-time. This research, based on
analysis of a Twitter dataset from the midst of the events and the researcher’s own
participation, aims to introduce these key American anti-austerity protests to a European
audience and to explore the ways in which a public Twitter channel was utilized as a key
communications mechanism for people in resistance.
Eleanor Roseblad
From Go-Cart to Formula 1: Schumacher and the Independent Television Production Sector in UK
Broadcast Television
University of Westminster, UK
Abstract
The UK Independent Television Production Sector has grown over 300% in the past
fifteen years. With a 2 billion pound turnover per annum it has developed a long way
from its modest origins. Prevailing orthodoxy invokes free market philosophy, promoted
under Thatcher, to explain its nascent dynamism and development. This paper argues
that there is an alternative explanation.
Schumacher’ Small is Beautiful (1973) proposes a societal system based on sociological
rather than economic strands of thought. When the period of UK broadcast history
between the Annan Report (1977) and the Peacock Committee (1986) is viewed not in
opposition but as transition, the key arguments in Schumacher (the "idealised middle
ground" of moral economics) can be used to help understand the development and unity
of a sector which had many different voices and many diverse drivers. Further analysis
using Mannheim and the concept of “generational consciousness”(Pilcher (1994)), helps
inform and broaden our understanding of the emergence of the Independent Sector, and
consequentially to raise questions regarding the more traditional “culture versus market /
old versus new” view of the broadcast industry (Harvey 2000). Darlow (2004), a key
figure in the development of the Independent Sector, cites Schumacher as being highly
influential; Sandel’s (2012) current concerns with the effect of the economic on moral
and cultural value raises similar issues. In final analysis, this paper questions whether a

sociological approach towards “Buddhist economics” can help us rethink our approach
to the modern broadcast industry.

S
Ruth Sanz Sabido
Indignados and Social Networking Sites: Defending Democracy and the Right to Protest
De Montfort University, UK
Abstract
According to some authors, interactive media provide a democratic forum for expressing
opinions and sharing information, and they have also played a crucial role in the
organization of social movements across the globe (Castells, 2009). It could also be
argued that the power of social media is such that some governments have begun to feel
the need to restrict it. The 15M or indignados movement in Spain celebrated its first
anniversary with further protests against high unemployment rates and other political
and economic issues. In the weeks before the anniversary of 15M, the Spanish
government announced their intention to reform the Criminal Code so that active and
passive resistance against security forces and using social media to organise protests can
be considered serious criminal behaviour. According to Ainger, the 15M movement
“seems to say that democracy is a living being; something you do, not something you
have, and that people are here to reclaim it” (Guardian online, 8 May 2012). The
memory of Franco’s dictatorship still makes Spanish citizens feel that democracy is
something that has to be defended, because they know it can be lost. Current “levels of
democracy” are continually being measured against the same “levels” during the
dictatorship. This paper contextualizes Spain’s understanding of democracy and analyses
material from social media to illustrate how democracy and the indignados movement
have been represented and discussed on relevant Facebook pages. The refusal to lose
democratic rights, such as freedom of expression, can be seen in the responses of
Facebook users to the material posted by the groups’ administrators. Within this context,
the paper considers the connection between social media and the policies and processes
of democracy, and explores the impact of online media on how democracy is understood
and debated in Spain (Habermas, 1989).
Olivier Sarrouy
Crowdsourcing, a Social In-Formation Apparatus?
Université Rennes 2, France
Abstract
The current crisis shows a definitive collapse of capital accumulation mechanisms that
were specific to Fordism (Kurz, 2005 Postone, 2009; Jappe, 2011) ; it also encourages us
to focus on the joint re-composition of commercial organisations, seemingly produced by
this collapse. Following on a path previously opened by other authors (Lazzarato, 2004,
Negri & Hardt, 2004, 2006), I wish to apprehend this re-composition by analyzing the
companies’ ongoing movement outside of its instituted form and by examining the
modalities through which the productive regime gets extended to the whole society.
More specifically, I will focus on crowdsourcing practices (Howe, 2009) used by
commercial companies in an attempt to capture specific peer-production logics (Benkler,
2009) that involve engaging a crowd of internet users in their networks of action. This
study is built on an interpretation of Marx’s work relating to the analysis of exchange and
communication modalities allowing mediation between the multiple actors invested in
the production and reproduction of capitalist social forms. Based on this, I will show how
crowdsourcing practices take part in the re-composition of these mediations. These
proceed to the construction of groups that exist in singular ways (Cooren, 2010; Sarrouy,
2012) and transversally to different social spaces. With an empirical case study, I will

also show that the composition of these groups is doubly in-formed by specific
communicational configurations that are conveyed by new media (Cardon, 2006, 2007;
Fuchs, 2011), as well as by dynamics that are regulated by contemporary economic
development requirements.
Sebastian Sevignani
Privacy Crisis and Alternative Social Networking Sites: Empirical Findings and Critical Reflections
Unified Theory of Information Research Group, Austria
Abstract

The overall aim of this contribution is to present findings from a 3-year study on privacy
and surveillance on social networking sites (SNSs) that has been funded by the Austrian
Science Fund (FWF). The submission wants to contribute to the field of critical Internet
and privacy studies by applying theories of audience/ prosumer commodity (Smythe,
Fuchs), civil subordination (Pateman), and exploitation (Marx, Andrejevic, Fuchs) to
empirical research. Nowadays SNSs are mainly commercially organised and operate on
behalf of a surveillance-based advertising model that commodifies users’ personal data in
order to gain profit. Only if SNSs’ profit is not affected, users’ privacy interests can be
respected. Several public outcries, including complaints against the leading SNSs have
shown that privacy is obviously not respected. To a certain extent we can speak about a
capitalist contradiction between privacy and profit-orientation and can conclude that
there is a societal need for alternative, privacy-aware SNS that do not surveil their users.
My general research question is how students think about economic surveillance on SNS
and which role a reference to privacy plays in their critique of economic surveillance. In
the proposed contribution, I inquire after users’ image of commercial SNSs as privacy
invasive organisations in order to explore the theoretical deduced situation that gives
raise to the need for alternative SNSs. Additionally, in order to further qualify the need
for alternative SNS from the users’ perspective, I inquire after users’ attitudes towards
alternative SNSs in general and by confronting them with instances of existing SNSs in
particular. To answer these questions, the research methods employed are semistructured interviewing (N=30) and qualitative content analysis informed by thematic
coding. I conclude that users’ disagreement with advertising and their various strategies
of privacy-user benefit trade-offs let them generally welcome alternative SNSs and that
my empirical results support critical theoretical considerations about SNSs.
Acknowledgement: The presented research was conducted in the project “Social
Networking Sites in the Surveillance Society” (http://www.sns3.uti.at), funded by the
Austrian Science Fund (FWF): project number P 22445-G17. Project co-ordination: Prof.
Christian Fuchs.
Francisco Sierra Caballero (*), Javier Moreno Gálvez, David Montero, Tommaso
Gravante
Internet Activism and Emerging Political Practices. A Bottom-Up Study of the ‘15M’ Movement in
Spain
University of Seville
Abstract
The Spanish movement ‘15M’ is an integral part of a new, global wave of political
resistance. It encapsulates the emergence of a political culture based on democratic
consolidation, opposition to non-regulated economic markets and defense of public
services against the logic of never-ending growth that puts economic and social
sustainability at risk. "15M" also brings with it a new and original approach to the public
sphere and to the issue of citizen participation. Information and Communication
Technology (ICT) has played a pivotal role in the emergence and consolidation of the

movement, allowing the development of de-centered patterns of organization. In this
paper we will study how ICT has contributed to the definition of liberating social
practices and to the construction of new, collective identities shaped by the radical
transformation of power relations towards more democratic configurations. Critical
theory’s conception of power, as well as a bottom-up approach to the study of social
movements will provide the theoretical and methodological ground to these pages. Some
of the topics the paper will address include: new forms of organization based on
innovative uses of ICT; articulation of economic alternatives as a means of political
resistance; new patterns of sociability; break with the public agenda; redefinition of
public spaces (physical, symbolic and communicative); and the political and institutional
crisis at national and EU levels.
Romina Surugiu
Highly Creative, Highly Educated, and Highly Exploited and Self-Exploited. Reflections on Working
Conditions of Magazine Journalists
University of Bucharest, Romania
Abstract

The present paper relies on the assumption that understanding the journalists’ working
conditions is of major importance for the understanding the nowadays media landscape
developments and the effects of neo-liberalism on the decline of journalism today (such
as the extreme commodification of media content and the lack of criticism in media
stories). The research focused on Romanian magazine journalists. Twenty semistructured interviews on working conditions (payment, working hours, job description,
and autonomy) and job satisfactions (self-esteem, self-actualisation) were conducted in
2011 and 2012. The main findings were analysed drawing on contemporary accounts on
the ideology related to creative/knowledge labour (i.e. ‘compulsory’ creativity,
autonomy, flexibility, passion, individualism) (Boltanski and Chiappelo, 1999, Mosco
and McKercher, 2008 inter al.). The portrait of the Romanian magazine journalist has a
few distinctive features: (s)he is young, with a strong academic education on journalism
or related fields (many hold one or two master degrees), pragmatic, enthusiastic,
ambitious and individualistic, willing to work long hours for less money, willing to
undergo long internship stages. In short, (s)he is highly creative, highly educated, and
highly exploited and self-exploited. However, as recent studies show (Hesmondhalgh and
Baker, 2011, Holmes and Nice, 2012) the portrait of the Romanian magazine journalist is
not totally different from the portrait of magazines journalists from other cultural
contexts. Similar findings were found in qualitative research projects in UK, for example.
Therefore, we argue that the working conditions of Romanian magazine journalists are
not influenced so much by the social and cultural context (an ex-communist country with
an emergent economy), as presumed in many studies, but by the global media
developments. We explicitly refer to how media workers internalise and reproduce neoliberalism’s labour ideology, and to the effects of such a situation on the decline of the
journalist’ status and the decline of interpretative, investigative or critical journalism.
Acknowledgment: This presented research was supported by the strategic grant
POSDRU/89/1.5/S/62259, Project “Applied social, human and political sciences”, cofinanced by the European Social Fund within the Sectorial Operational Program Human
Resources Development 2007-2013.
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Daniel Trottier
Theorizing Social Media Policing
Uppsala University, Sweden
Abstract
The 2011 Vancouver riot illustrates an amplification of policing through social media.
This amplification is made up of two seemingly opposing trends. On the one hand, social
media users are identifying and shaming suspected criminals. Sites like Facebook are
remarkably effective platforms for citizens to persecute each other, following a broader
online culture of sharing and interacting. On the other hand, police and other
investigators scrutinize social life on these platforms. Citizen activity, far from
supplanting conventional policing, actually enhances its scope, with citizens often
unwillingly enrolled in this process. In this paper I propose a theoretical framework to
make sense of the sociological relevance of social media policing, specifically the
interface of individuals and investigative agencies. Social media policing, as we will see,
is composed of individual and institutional activity. Individuals may be active
participants, but police can also foster unwilling partnerships. Surveillance scholars
typically focuses on top-down efforts, and recent scholarship considers bottom-up forms
of counter-scrutiny by citizens using domestic technologies. Social media have the
potential to level visibility, but as police occupy social media, top-down and bottom-up
efforts converge, producing a visibility that combines the mandate and impunity of police
scrutiny with the unique optics of everyday life.
Acknowledgement: The presented research was conducted in the project “PACT – Public
Perception of Security and Privacy: Assessing Knowledge, Collecting Evidence,
Translating Research into Action”, funded by EU FP7 SECURITY, grant agreement no.
285635.
Thomas Tufte
Citizen Media and Citizen Tactics: Constraints, Challenges and Opportunities

Roskilde University, Denmark
Abstract
In a context of neoliberal development processes, commercialization and concentration
of the main media institutions in societies across the globe, what are the places and
spaces where ordinary citizens can deliberate – make their voices heard, engage in
dialogue and debate in the public sphere and thus have a democratic say on increasingly
mediatized processes of decision-making and social change? What are the tactics of
citizens in seeking to achieve these aims? Of particular interest is the question of how
citizen media emerge and constitute – or not – spaces for the articulation and practice of
citizen tactics in times of globalization, network society and mass self-communication.
The notion of citizen tactics speaks to the ways and means whereby citizens exert
agency, articulate ownership and form their identity in accordance with their own norms
and values, trajectories and projections for the future. This also speaks to the relationship
between voice and power and the role of communication in changing citizenship in the
digital age (Bennett 1998, 2008). Drawing on current media- and societal developments
in both Africa (Tanzania), Latin America (Brazil) and Europe (Spain), I will engage with
three on-going debates that each shed light on particular dimensions of the generic
questions posed above: Firstly, the debate around citizen media versus alternative media
– exploring the distinctive features of ‘citizen media’ vis-a-vis other conceptualizations of
media as venues and spaces for citizen participation in public debate. Secondly, the

discussion about social media and digital culture, and how citizens in different parts of
the world make use of these media and engage in these horizontal socio-cultural
networks to articulate processes of social change (Dahlgren 2003). My third perspective is
to relate the citizen media debate to the public service broadcasting discussion. The aim
here is to connect the citizen media debate with the emerging reconceptualization of
public service broadcasting in a time where the dismantling of public service media
proliferates (Tufte, 2012).
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Frederik van Gelder
Economics, Mass Media, Crisis – Reflections on the Culture Industry Today
Universität Frankfurt am Main, Germany
Abstract
Both Horkheimer and Adorno's “Dialectic of Enlightenment“ and Habermas's „Structural Change of the
Public Sphere“ were premised on the notion that an understanding of the causes of the disasters of the last
century is possible not so much on the basis of a sociological but rather of a historical and philosophical
approach to the same.
What this means, what the methodological consequences are for a “sociology of the mass media“ when
one follows the Frankfurt School in this, is the subject of this paper. It will take the form of a reconstruction
of the arguments that led, within the history of the Frankfurt School itself, from the (Left Hegelian and
Marxist) notion of an “objective contradiction“ between Capital and Labour, to the Habermasian concept
of a communications-theoretical reconceptualisation of our “Western“ understanding of Science and
objectivity altogether.
The thesis of this paper is that without such a reconstruction , the very idea of a “Media Sociology“
becomes paradoxical – by presupposing a conception of objective methodology in a domain where this
conception itself has not been exempt from the suspicion of itself having taken on an ideological function.
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Jenny Wiik

Political Economy of Social Media. Why Bloggers Cannot Substitute Professional Journalism

University of Gothenburg, Sweden
Abstract
The crisis of capitalism is paralleled by a crisis in Western journalism. Longtime business
models have proved insufficient as profit demands have become too heavy on the
organizations, and many newsrooms experience harsh down-cuts in staff. Fewer
journalists produce more news articles today compared to some decades ago and
professional autonomy is weakening. Many solutions have been suggested to this
problem, among others that citizens themselves now may contribute journalistically by
different kinds of online publishing. In this paper I problemize such a solution by
questioning the elementary time and resource conditions for the production of user
generated content. I do so by focusing the case of blogs in the area of environmental and
climate debate. Empirical support is drawn from in-depth interviews with nine
environmental bloggers in Sweden focusing on the logic controlling their work, taking
professional media logic as point of reference. Their statements are analyzed within the
theoretical frame of political economy combined with media logic. The questions are;
how do bloggers shape their work routines in relation to their specific context – which is
not commercial but may be organizational. What kind of media logic is formed out of
those routines? The claim I make in this paper is that social media, in this case blogs,
cannot sufficiently replace professional journalism. The conditions of citizen blogging, in
terms of time, money and lack of structure, makes too firm constraints for this approach
to be realistically valid.

